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CASE STUDY

HOME GOODS E-COMMERCE

SEO strategy, collection optimization, blogging, UX
improvements, and email marketing




PROJECT
OVERVIEW

A family-run home goods studio sought to increase direct to
consumer sales through increased search visibility. This year long
project included on-site optimizations, email marketing
(5+months), and roll out of a comprehensive SEQO strategy.

PROJECT GOALS

1. Optimize site UX to drive sales
2. Increase online visibility

3. Develop an SEO strategy

4. Increase sales via email marketing



DECOR BLOGS

R ES U LTS /\A/\\ 50+ SEO OPTIMIZED

COLLECTIONS

P ROJ ECT 32 PUBLISHED HOME

Rolled out an SEO strategy around keywords with high

0
commercial intent. On-page updates were made site- 30d’ INCREASE IN
wide, specifically targeting collections. Organic traffic to ORGANIC TRAFFIC
collections now accounts for 68% of site traffic.

% INCREASE IN
Updates to site UX, including adding reviews, cart STORE SESSIONS

optimizations, and navigation.
20% SALES INCREASE
FROM SEARCH

K SALES ATTRIBUTED
Improved email flows and launched email marketing (Jan EMAIL CAMPAIGNS

to May). Achieved 52% open rate with a 1% order rate. vemail marketing over a 5 months

Created an SEO-driven home decor blog, publishing 32
posts. The blog now accounts for 20% of organic traffic
and has 10 blogs ranking on the first page.




INCREASED TRAFFIC /A

e SEO strategy increased
organic traffic by 300%, laying
the groundwork for continued
traffic growth long after the
project completed.

e Creation of SEO-driven
collections, and content
updates made to previous
collection. Organic traffic to
collections now accounts for

68% of total traffic.

e 50+ keywords with high
commercial intent now rank in
top 3, including “candles for
men” and “framed word art.”

*Project start



EMAIL MARKETING
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Marble or wood ... What is the
don't scratch your furniture or |

r shouldn't stick to yo
and shatter on the floor.

We've encountered more than
one lifetime, so we've created ¢

Rule #1: Soft cork bottom to
Rule #2: Non-slip bottom to p
Rule #3: Easy to clean, wipeal

Rule #4: Designed for durabili

P

All Wood am

v Very eco-friendly

TIMBER BITS LITTLE GEMS FRAMED A

Here we are, smack dab in the middle o

A month of cold weather, dark mornings, and the first pai

Year's resolutions. There is a real reason why January has t
Months.”

If you are anything like us, you could do with a pick me

From now until January 31st, we are gi\

a FREE Believe Timber Bit with every |

USE CODE: BELIEVE

Phew!

Spring is peak birthday season here in our
at break time than we know what to do wi

How many folks in your circle :
us help you celebrate your loved
special one.

SHOP BEST SELLERS OUR STUDIOS

Mother's Day is only a month away. Spread love to all the
mothers in your life with a gift that speaks from the heart.
Designed, created, and packaaed with love from our studio on

Canada.

* Discount applied at checkout

Optimized email flows and
launched email campaigns (Jan
to May).

Combined email marketing
efforts achieved:

e 52% Open rate

e 2% CTR

e 1% Conversion

o 22K Attributed sales
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SEA TO SKY
SEO & CONTENT

a small agency serving big results

Jessica McKeil | Content, SEOQ, and strategy
iInfo@seatoskycontent.com



